Volume 6 Number 1 (2025)  E-ISSN: 2716-0750 nlalee
November — April 2025 P-ISSN: 2715-7997

Page: 49-62

DOL 1037680/amalee‘76116731 Indonesian Journal of Community Research and Engagement

Empowerment of Jambi Malay Tribe Women through Batik Staple
Fabric Processing to Improve Economic Welfare

Muazza', Mayasari?*, Fachruddiansyah Muslim?, Siti Syuhada?, Refnida®

Article history

12345 Universitas Jambi, Indonesia
* Correspondence e-mail; mayasari@unja.ac.id

Submitted: 2024/12/27; Revised: 2025/01/25;  Accepted: 2025/03/17

Abstract

This community service program empowers Jambi Malay women by
creatively processing Jambi batik patchwork into home décor products and
improves economic welfare. The initiative provides women with essential
skills to produce valuable home décor items such as decorative cushions,
tablecloths, and wall art from batik patchwork, a material traditionally
considered textile waste. The program focuses on processing batik scraps into
home décor products for wall hangings. By focusing on design, production,
and digital marketing skills, the program fosters economic independence and
strengthens the role of women in the local economy. The purpose of this
service activity is to provide training and skills to Jambi Malay tribe women
to produce home decor from batik scraps and transform batik scraps into
home decor products with high added value to increase product
competitiveness, develop and promote local product culture, and increase
economic income. The results of the service showed practical skills, increased
income, self-confidence, and social status of the participants. This sustainable
approach promotes environmental conservation and supports local economic
resilience, proving the long-term positive impact of empowering women in
the creative industry on community welfare.
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1. INTRODUCTION

Indonesia is a country famous for the diversity of ethnic groups that spread
throughout the archipelago. One of the tribes that inhabit the territory of Indonesia is
the Jambi Malay tribe located in Jambi City, Jambi Province. Jambi City is the capital
of Jambi Province, which has 11 sub-districts, including Telanaipura, South Jambi, East
Jambi, Jambi Market, Teluk Lake, Pelayangan, Jelutung, Kota Baru, Alam Barajo, Paal
Merah and Lake Sipin. Where the 11 sub-districts are two separated by the longest
river in Sumatra, the Batanghari River, which is about 800 km long. Danau Teluk and
Pelayangan Sub-districts are often known as Seberang Kota Jambi. The people of Jambi
City and its surroundings give the nickname to the people who live in Seberang Kota
Jambi as the original Malay tribe of Jambi.

The people in this area have different characteristics from other communities in
Jambi City. Moreover, the culture here prioritizes women as the family's crown.
However, the role of Jambi Malay women is so complex with unique, attractive
characteristics such as perseverance, patience, flexibility, and skill in carrying out their
duties in the distinctiveness of Jambi Malay women. They can utilize globalization as
a tool to increase their potential. However, most people consider women incapable of
being proactive in interacting with the outside world due to their lack of logic and
intuition. This perception causes women's position to be different from men's. Due to
unbalanced positioning, the difference becomes a division of the life sector into the
domestic and public sectors (Mayasari, 2019). Those who work in the domestic sector
are considered women, while those who work in the public sector are only for men.
Currently, Jambi Malay women are not inferior to men who work in the public sector.
It can be said that Jambi Malay women can work in two sectors, the domestic and
public sectors (Karmela dan Yanto, 2023).

The situation analysis on the initial findings for service in empowering Jambi
Malay women is seen from the background of the majority of Malay people in Jambi
utilizing the natural potential around them to meet their daily needs by farming and
melawut (a technique carried out by people who work around the Batanghari river),
in addition to utilizing the surrounding nature, Jambi Malay people also pursue batik
artisans, trading and so on. However, the results are sometimes not enough to fulfill
their daily needs. Most Jambi Malay women are in low or middle-economic conditions,
with many working as housewives or day laborers. Women also play an important
role in the household economy to help sustain life (Fahmi, 2019). It has motivated
Jambi Malay women to play an active role in helping the family economy by doing

various jobs inside and outside the home (Maryani, 2021).
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Jambi Malay women today are no less than men who work in the public sector,
but that does not mean they forget their nature as women. It can be said that Jambi
Malay women can work in two sectors, the domestic and public sectors. For this
reason, Jambi Malay women support family life by utilizing nature, such as vegetable
gardening, batik, embroidery, and others. They can explore their abilities, not only
taking care of the household. They can also help the family economy, educate about
how to economize and organize the family economy into economic well-being. Some
of the activities of Jambi Malay women in helping to sustain family life can be

represented in the following figure:

The picture shows that some Jambi Malay women, in supporting their family's
economy, carry out embroidery and batik activities. From the results of the embroidery
and batik they were given a wage of Rp. 50,000 per piece by the business owner. This
is in line with what Mrs. Diana, the owner of “Batik Diana,” said: Mrs. Diana employs
women or housewives to make batik with a wage of Rp. 50,000 per piece. This wage is
very helpful for the family working at “Batik Diana.”

Current conditions, a growing business in the entrepreneurial world of the Batik
MSME sector, where batik, apart from being a cultural heritage, is also a current
fashion trend for fashion activities. The increasingly fierce batik business competition
makes artisans must have a business strategy that can attract consumer interest.
Artisans must consider how the batik products are not monotonous and only around
semi-finished materials into finished goods. Artisans must also have creativity in
producing batik from upstream to downstream to maintain the batik business's

sustainability.
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The problem experienced by partners is that there are many unused batik
patchworks, and partners do not know what to do with these unused patchworks into
a product that has added value or selling value. Partners have sought alternative
solutions from batik patchwork by making batik bags. Still, the products are less
attractive to consumers due to limited skills in processing batik patchwork into bags.
The design and color selection of batik patchwork are not combined nicely, so the bag
model seems old-fashioned and outdated. The partner's problem is quite an interesting
concern with the analysis of the situation of Jambi Malay women so that there is an
initiative for the PkM team from FKIP Unja to carry out PkM activities by empowering
Jambi Malay women through processing batik patchwork into home decore industry
products by providing skills training to Jambi Malay women to turn patchwork into
value-added products. This can be an effort to empower the local economy. By
utilizing unused batik patchwork in the above ways, you can create unique and value-
added products and help reduce textile waste.

Solutions and output targets that can be offered to overcome priority problems
in community service (PkM) related to empowering Jambi Malay tribe women
through processing Jambi batik patchwork into home decor industry products.
Technical skills training in batik processing and home decore product production for
Jambi Malay tribe women. In this uncertain era, skills are essential for those who are
brave and innovative will have a future (Constantine, 2018); (Saputro et.al, 2022). The
target output of this skills training can increase technical skills and knowledge about
batik processing and the production of home décor products made from batik
patchwork.

This training also provided business management training for Jambi Malay
women to improve their understanding of production, finance, and marketing
management. In improving business management, women must be able to organize
and allocate all their resources to generate maximum and sustainable profits to
encourage business growth (Marliani et al., 2017); (Rochdiani et al., 2018). The target
output of the management improvement solution is to improve managerial skills and
knowledge of marketing strategies.

Furthermore, the PkM team helped Jambi Malay tribal women develop effective
marketing strategies and improve market access through information and
communication technology (ICT). Marketing is a societal process in which individuals
and groups obtain what they need and want by creating, offering, and freely
exchanging valuable goods and services with others (Kotler and Keller, 2014). Market

access and marketing are very important for sellers in helping to develop the market
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for the products produced (Astrina et al., 2021). Building broader market access will
help small and medium enterprises (MSMEs) connect with more people who have the
potential to become customers (Suyar et al., 2023); (Wahyuni et al., 2022). The external
target can increase market access and home decor product sales.

The training also encourages and facilitates the use of technology in production
and marketing. By using technology in production and marketing, it will be able to
increase the amount of production and a wide market share (Santosa et al., 2020);
(Puspitasari et al., 2019); the use of technology in production, such the use of electric
sewing machines in the process of sewing home decore products and marketing using
technology such as utilizing technological advances by conducting e-marketing
(Wahyuningrum, 2018); (Irawan, 2020). Using e-commerce is very good for marketing
and business sustainability (Medah, 2016); (Muazza et al., 2024). Target Outputs
increase production and marketing efficiency using technology.

The purpose of this service activity is to provide training and skills to Jambi
Malay tribe women to produce home decor from batik patchwork and transform batik
patchwork into home decor products with high added value to increase product
competitiveness, develop and promote local product culture, and increase economic

income.

2. METHODS

The method used in this service is the educative method, namely a socialization,
training, and mentoring approach to transfer knowledge and education for
community empowerment. So, the training and mentoring can be carried out properly
from the method used. The implementation of this activity took place from May 1 to
the end of October 2024 and was accompanied by batik business owners,
experts/trainers, lecturers, and students. This ensures the activities produce the
expected results (Faizal et al., 2020). The following activity plan approach method
shows the Solution Step:
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Table 1. Approach Method of the Activity Plan - Solution
Plan Activities that Show

Implementation of Activity ) Approach Method
Solution Steps
May 1 to the end of October Skills Training Educational Model
2024 Business Management
Improvement

Market Access and Marketing
Encourage and facilitate the use
of technology in production and

marketing

2.1. Activity Implementation Technique

Technically, the stages of activities that the Team will carry out, the first is the
Preparation stage. In this preparatory stage, an inventory of changes in the conditions
of Jambi Malay women and partners is carried out so that the design of activities that
have been carried out can provide solutions to the problems that occur in Jambi Malay
women and partners. In addition, at this initial stage, socialization will also be carried
out to find skills to be carried out, market access, and marketing strategy programs
that are by the market share and products more broadly to optimize sales potential.
The second stage is Activity Implementation. The implementation of activities
includes women's empowerment activities through batik patchwork in collaboration
with partners as production strengthening starting from making home decore
industry products from batik patchwork, determining market share, paving the way
for physical and virtual market access, structuring product inventory, providing
production support facilities, providing sewing machines and structuring production
infrastructure facilities. Training, workshops, and mentoring will be carried out to
increase the knowledge and abilities of Jambi Malay women who process batik
patchwork into home decor industry products that can develop and be sustainable to
create economic value for the products produced. The third stage is Evaluation and
Monitoring. PkM activities will be evaluated and monitored periodically with Danau
Teluk District's implementation team and community leaders. It will be evaluated as
a whole and periodically to determine how successfully the targets have been
achieved. The evaluation results every three months will be used as the basis for the
next month's implementation. The fourth stage is the Reporting Stage. After the PkM
implementation stage is completed, the next stage of PkM activities is reporting the

results of this training both progress reports and final reports of Mini Pk activities.
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3.  FINDINGS AND DISCUSSION

Through direct interviews with the owner, Mrs. Diana Hanafiah, the observation
results of Diana Batik Craftsmen show that the industry is still facing challenges due
to the decline in the market segment. Therefore, Diana Batik needs a business process
strategy redesign to create value from a business process and find opportunities and
problems with the sustainable business model currently used. Therefore, strategy
development should be analyzed because maintaining customer trust with good
service is important. Strategy can be defined as a comprehensive master plan, which
explains how the company will achieve all the goals that have been set based on the
mission that has been set previously (Rangkuti, 2013).

To realize empowerment in Jambi Malay women, the training process is devoted
to mothers who do not work or only become homemakers. In the process, the PkM
team followed the flow of activity implementation techniques through several stages.
In the preparation stage, the team involved in this service and partners actively
gathered Jambi Malay women to participate in the training program for unused Jambi
batik patchwork into products with use and economic value. This aims to create a new
source of livelihood for trainees, to realize family economic welfare. As a first step, the
implementation team and partners identified women with the potential and interest
in batik patchwork processing activities. After that, the team worked with the service
partner, Batik Diana, who has batik-making experience, to design and prepare training
materials, including presenting experts. At this stage, the implementation team made
a schedule for implementing the training process, which was held on September 2,

2024. The place of implementation is at the place of this service partner, Batik Diana.

The process of gathering tribal women can be seen in the following figure:

Figure 3. Communication process with Jambi women to participate in the Training

After an agreement was made with Jambi Malay women to take part in this

training, all the needs for the process of implementing the activities were prepared,
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such as the facilities and infrastructure needed, such as procurement of materials and
equipment in processing batik patchwork into home decore and bringing in an expert
named Mr. Eddy who concocts batik cloth into various forms not only into cloth but
into high-value products. Mr. Eddy is an expert famous for his jumputanya batik in
Jambi City. He is also an expert in transforming used batik patchwork into high-selling
value such as batik patchwork, which is transformed into home decor products
(tablecloths, pillowcases, batik frames, wall hangings, and others).

Second is the implementation stage. For the necessary data to be more accurate
and right on target in solving partner problems and achieving the objectives of the
Jambi Malay tribe women's empowerment program by participating in training
activities to utilize unused batik patchwork from partners to be managed into a
product that has high selling value and economic value for the artisans so that they
can get additional income that can help the family economy and if practiced in the long
run it will bring economic prosperity to the family and the region.

At this implementation stage, the PkM team and batik experts gave the training
participants directions regarding training in processing batik patchwork into home

decore wall hangings, as shown in the following picture.

Figure 4. Briefing from the PkM Team Leader and Batik Expert before the start of the training.
Next was to prepare the materials needed for the training, such as selecting the
batik patchwork motifs to be used for the wall hangings, as seen in the following

picture:

Figure 5. Empowerment participants choose batik cloth motifs
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The picture above shows that the empowerment participants, through this
training, select or sort batik cloths with interesting motifs for wall hangings. After
choosing batik patchwork, the empowerment participants through this training were
given another explanation regarding the tools needed in the process of making batik
patchwork into home decore wall hangings, such as canvas wall frames, brushes,
adhesive glue, spray paint, pencils and other necessary tools which can be seen in the

following picture:

Figure 6. Explanation of tools used by experts/trainers
In the explanation of the picture, the expert or trainer explains the function of the
tools needed in making batik patchwork into wall decoration home decor products.
Where the function of the wall frame canvas as a base used to design the desired image
using a pencil, and the function other tools are glue, paint, semptot brushes, and so on,
which will later be combined with batik cloth glued based on the pattern that has been
made on the wall frame canvas. Next is the process of making batik patchwork into

home decor wall hangings.
[ =

Figure 7. The process of making home decore wall hangings from batik patchworks batik
patchwork
In the implementation process, the first step is to design a pattern on the wall
frame canvas using a pencil according to what imagination you want to depict on the

pattern made; after the pattern is made, apply adhesive glue to the canvas using a
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brush to stick the cloth on the canvas according to the pattern until the pattern is
finished according to the design. Spray the dye paint according to the desired color,
dry, and wait until it dries and the wall decoration from batik patchwork is finished

and ready to be used as a promising business idea, as seen in the picture.

[

Figure 8. The final product of home decore wall decoration from batik patchworks

The picture is the final product of this PkM activity, where the home decor
products have undergone a series of training processes to make them ready-to-use
products.

After the trainees receive training, the next step is to conduct an evaluation and
monitoring process for the participants after one month of training. The PkM team
reviewed all the places where participants who had carried out the training and where
participants who had carried out the training tried to do business by making home
decor and wall products from batik patchwork. They were given additional assistance
on how to sell their products well in the market. Some of them have received orders
for these products, although not many. But with perseverance, it is certainly not
impossible that the business of batik patchwork made into wall decoration home décor
products will positively impact realizing economic welfare for its business actors.

This program helps women develop and enhance their creative skills and
knowledge not only limited to production skills, but also cover important aspects of
the business world, such as marketing, business management, and product design
with high selling value. Women must be able to organize and allocate all their
resources to generate profits from their businesses (Soepomo et al., 2018). With skills
in making home décor products such as decorative cushions, tablecloths, and bags
from Jambi batik patchwork, they can increase their creativity and innovation in
designing products that match market trends, as well as strengthen their
understanding of how to produce goods with high economic value. This activity has
proven to have a positive impact on the income of female participants. They earn

significant additional income by selling patchwork home décor products, especially if
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digital platforms or local communities support the marketing. They can also take
advantage of the role of technology in producing and marketing (Paranata et al., 2021);
(Sukmawati et al., 2021). Through ongoing mentoring and evaluation, the trainees are
also taught to be more confident in marketing their products and provided with
information on ways to develop their businesses to expand.

This empowerment improves economic welfare and increases women's
confidence and capacity to contribute more actively to their social environment (Putri
& Sari (2021). Skills training and marketing support are key to the success of this
initiative. Economic Empowerment and Independence encourage women to become
more economically independent, reducing their financial dependence on external
parties. In addition, this economic empowerment can strengthen women's position in
the household and community. The program helps preserve Jambi's batik culture by
creating derivative products from patchwork fabrics that are generally considered
waste. Although in cut form, the batik cloth still reflects a valuable cultural heritage
(Fitria & Andini, 2023).

This program helps preserve Jambi's batik culture by creating derivative
products from patchwork fabrics that are generally considered waste. Although in
pieces, the batik cloth still reflects a valuable cultural heritage. Patchwork also helps
reduce textile waste and provides a creative solution for preserving the environment.
This aligns with the principles of circular economy and green economy that are

increasingly relevant in developing creative industries (Nuraini & Fitriani, 2022).

4. CONCLUSION

The program successfully provided skills for participants to produce high-value
decoration products and increased the economic independence of Jambi Malay
women participants, the women gained additional income that could support the
family economy. Involvement in the program encouraged women to be more
confident in playing an active role in the economic and social sectors. This skill
development strengthens their position in the family and community, enabling them
to contribute more. Processing batik rags that are generally considered waste into
creative products helps preserve Jambi's batik culture. This program demonstrates
that batik, even in patchwork, still has aesthetic and economic value that can be
optimized. As a recommendation for further services, it is suggested that there should
be ongoing support in the form of further mentoring related to product marketing,
business management, and increasing production capacity. This is important to help

participants further optimize their business potential. In addition, collaboration with
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more partners or raw material suppliers who can provide batik patchwork at
affordable prices will support their business continuity.

The post-activity follow-up plan also includes further monitoring the
participants' business development after the program. Periodic sales and product
quality evaluation and further training in business management and online marketing
can help increase their market reach. Through this follow-up, it is hoped that the
participants can further develop their businesses, expand their market networks, and

create more opportunities for women in the community.

REFERENCES

Astrina, F., Afrida, A., Ningsih, N. H., Yanti, D., Yuliachtri, S., & Mirosa, P. (2021).
Pelatihan Kewirausahaan, Bagi Pelaku UMKM Di Kelurahan Sentosa Kecamatan
Seberang Ulu II. Suluh Abdi: Jurnal IImiah Pengabdian Kepada Masyarakat. 3
(2): 113-122.

Constantine. (2018, November 20). Why We Need to Study and Learn
Entrepreneurship. Retrieved November 3, 2021, from
https://www.europeanentrepreneurship.com/need-study-

learnentrepreneurship-education/

Faizal, E., Suprawoto, T., Kurniati, N.N., & Setyowati, S. (2020). Pengembangan Wisata
Tematik Sebagai Rintisan Kawasan Edukatif Ramah Anak (Thematic Tourism
Development as A Pilot Educative Area of Children Friendly). Jurnal Berdaya
Mandiri. 2(1): 202-214

Fitria, R, & Andini, D. (2023). Pemberdayaan Ekonomi Perempuan melalui
Pengolahan Kain Perca di Wilayah Pesisir. Jurnal Ekonomi dan Kewirausahaan,
11(1), 54-67.

Irawan, I.C. (2020). Analisis E-Marketing terhadap keputusan pembelian konsumen
secara online. JBB. 9(2):247-260

Karmela, S. H., & Yanto, F. (2023). Perempuan dalam Dunia kuliner di Kawasan
Wisata Tanggo Rajo Jambi. Jurnal Ilmiah Dikdaya, 13(1), 278-286.

Kotler dan Keller. 2014. Manajemen Pemasaran. Jilid I. Edisi Ke 13. Jakarta: Erlangga.

Marliani, G., Ernawati., & Anwar, K. (2017). Manajemen Pemasaran dan Manajemen
Usaha bagi kelompok Wanita Tani Pembuat Telur asin dan Telur Asin Asap di
Kabupaten Hulu Sungai tengah. PengabdianMu. 2 (2): Hal 79 - 84.

60


https://www.europeanentrepreneurship.com/need-study-learnentrepreneurship-education/
https://www.europeanentrepreneurship.com/need-study-learnentrepreneurship-education/

.flmnlw ‘ndonesian Journal of Communily Research and Engagement

http://jurnal.umpalangkaraya.ac.id/ejurnal/pgbmu

Maryani, M. (2021). Kiprah Perempuan Seberang Kota Jambi Dalam Peningkatan
Kesejahteraan Keluarga. Harakat an-Nisa: Jurnal Studi Gender dan Anak, 6(1),
27-40.

Mayasari. (2019). Internalisasi pendidikan ekonomi keluarga dalam perspektif peran
ibu rumah tangga pada suku Melayu Jambi (studi fenomenologi ibu rumah

tangga suku Melayu Jambi). Doctoral thesis: Universitas Negeri Malang. 2019.

Medah, M. (2016). E-Commerce Sebagai Pendukung Pemasaran Perusahaan.
PARTNER. 16 (1): 74-81

Muazza, Asra, R., Syuhada, S., & Mayasari. (2024). Program inovasi produk dan
penjualan e-commerce bagi pelakuusaha mikro kecil menengah (UMKM) batik.
Jurnal Inovasi Hasil Pengabdian Masyarakat (JIPEMAS). 2024; 7(1): 43-53.

https://doi.org/10.33474/jipemas.v7i1.21038
Nuraini, N., & Fitriani, F. (2022). Pengolahan Limbah Tekstil untuk Produk Kreatif

Berkelanjutan. Jurnal Inovasi Sosial dan Ekonomi, 8(1), 101-120.

Paranata, L.K.,, Wahyuni, L.M., Sadguna, I.G. AJ., & Sarja, N. L. A. K. Y. (2021).
Penerapan Teknologi Tepat Guna Dalam Produksi Dan Pemasaran Usaha Betutu
Khas Bali di Banjar Mawang Kaja, Ubud, Gianyar. Dharmakarya: Jurnal Aplikasi
Ipteks untuk Masyarakat. 10(4):353-356

Puspitasari, D., Watequlis, S.Y., Asri, A.N., Astiningrum, M., & Ariyanto, Y. (2019).
Penerapan Teknologi Informasi Untuk Proses Produksi Dan Pemasaran Produk
Batik Dan Bordir di Pakisaji, Kab. Malang. Jurnal Pengabdian Masyarakat ]J-
DINAMIKA. 4(2):141-147.

Putri, R.A., & Sari, M. (2021). Pemberdayaan Perempuan dalam Industri Kecil
Menengah untuk Pengembangan Ekonomi Lokal. Jurnal Ekonomi dan
Kewirausahaan, 10(2), 132-145.

Rangkuti. (2013). Analisis SWOT Teknis Membedah Kasus Bisnis. Gramedia Pustaka
Utama. Jakarta. 2013.

Rochdiani, D., Kusumo, R.A.B., Wiyono, S.N., Qanti, S.R., & Sadeli, A.H. (2018).
Manajemen Usaha Home Industry Desa Sindangsari Kecamatan Sukasari

Kabupaten Sumedang. Dharmakarya: Jurnal Aplikasi Ipteks untuk Masyarakat.
7(1):51-55

Santosa, I. M. A., Puspawan, D. K. H., & Lestari, N. L. W. D. D. (2020) Penerapan

| 61


http://jurnal.umpalangkaraya.ac.id/ejurnal/pgbmu
https://doi.org/10.33474/jipemas.v7i1.21038

Empowerment of Jambi Malay Tribe Women through Batik Staple Fabric Processing to Improve Economic Welfare
Muazza, et al.

Teknologi Untuk Peningkatan Pemasaran dan Produksi Pada Nuansa
Kerupuk. Madaniya. 1(3):110-117. Retrieved from

https://madaniya.pustaka.my.id/journals/contents/article/view/19

Saputro, R.E., Komarasary, D., Sari, R.F. (2022). Pelatihan Ketrampilan Desain Home
Decoration Untuk Meningkatkan Kemampuan Berwirausaha Mandiri Bagi Siswa
PKBM Budi Utama. Jurnal Pengabdian Mitra Masyarakat (JPMM). 4 (2):93-104.

Soepomo, D., Palandeng, 1., Wangke, S., & Samai, R. (2018). Manajemen Usaha Produk
Kuliner di Kelurahan Mahakeret Barat Kecamatan Wenang Kota Manado. Jurnal
LPPM Bidang EkoSosBudKum. 4(2):40-51

Sukmawati, W., Sunaryo, H., & Heriansyah, D. (2021). Penerapan Teknologi Produksi
Dan Strategi Pemasaran Pada Umkm Jahe Instan Jm Hamka. MARTABE: Jurnal
Pengabdian Masyarakat. 4(3): 833-839. http://jurnal.um-
tapsel.ac.id/index.php/martabe/article/view/4398/pdf

Suyar, A.S., Muhar, A.M., Miraza, Z., & Hidayat, D. (2023). Membangun Akses Pasar
danProgram Pemasaran Pelaku UMKM untuk Menyikapi Krisis Ekonomi 2023.
JPM: Jurnal Pengabdian Masyarakat. 3(3): 92-97

Sy, E. (2019). Perempuan Melayu dalam Pemenuhan Ekonomi Rumah Tangga: Studi
Kasus di Desa Senaning Kabupaten Batanghari. Harakat an-Nisa: Jurnal Studi
Gender dan Anak, 4(1), 1-8.

Wahyuningrum, R. (2018). Analisis Strategi E-Marketing Untuk Meningkatkan Minat
Beli Online. ESENSI: Jurnal Manajemen Bisnis. 21 (3): 275-290

Wahyuni, N. S.,, Helmi, T. A., Pinem, M. N., Wasesa, S., & Rahayu, S. (2022).
Opimalisasi Peningkatan Penjualan Melalui Pendampingan Pemasaran Digital
Marketing Bagi Pelaku UMKM Binaan Puspa Binjai. JPM: Jurnal Pengabdian
Masyrakat. 3 (2): 42 —48. https://doi.org/10.47065/jpm.v3i2.694

62


http://jurnal.um-tapsel.ac.id/index.php/martabe/article/view/4398/pdf
http://jurnal.um-tapsel.ac.id/index.php/martabe/article/view/4398/pdf
https://doi.org/10.47065/jpm.v3i2.694

