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Abstract This study aims to analyze the influence of Sharia Financial Literacy, Transaction
Convenience, and Digital Promotion on the Continuance Intention of grocery
store owners as BSI Link agents in the Tanjung Morawa area. The study
employed a quantitative approach with a cross-sectional design. The population
consisted of 96 grocery store owners who were already operating as BSI Link
agents, and saturated sampling was used, resulting in 96 respondents. Data were
collected through questionnaires and analyzed using Structural Equation
Modeling-Partial Least Squares (SEM-PLS) with SmartPLS 4. The results indicate
that Sharia Financial Literacy has a positive and significant effect on Continuance
Intention (3 = 0.335; p = 0.006). Transaction Convenience also has a positive and
significant effect (3 =0.299; p = 0.003), while Digital Promotion has a positive and
significant effect (3 = 0.308; p = 0.001). The model produces an adjusted R? of
0.635, indicating that the three independent variables jointly explain 63.5% of the
variance in Continuance Intention. These findings suggest that maintaining BSI
Link agents requires more than service availability. Strengthening Sharia
financial literacy, ensuring convenient transaction processes, and providing
continuous digital promotion are important for sustaining agents’ willingness to
continue operating as BSI Link agents. The study contributes empirical evidence
for strengthening agent-based Islamic banking services at the local level.
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1. INTRODUCTION

Advances in digital technology have transformed the banking sector, including Islamic banking,
by enabling more accessible and efficient financial services (Yuristama & Saripudin, 2022). As financial
intermediaries, Islamic banks are required to maintain sound financial performance while operating in
accordance with magqashid sharia (objectives of Sharia), which emphasizes public welfare and sustainable
business growth (Syarif et al, 2022). Islamic banking prohibits transactions containing maysir
(gambling), gharar (uncertainty), and riba (usury) (Susanty et al., 2025). This principle is consistent with

Law No. 21 of 2008 concerning Sharia Banking, which defines Islamic banks as institutions operating
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based on Sharia principles stipulated in the fatwas of the Indonesian Ulema Council (MU]I), including
justice and balance (‘adl watawazun), public interest (maslahah), and universalism (alamiyah), while
avoiding gharar, maysir, riba, zalim, and prohibited objects (Mustaidah & Sadiyah, 2025).

The development of digital banking has strengthened the transformation of Islamic financial
services. To support banking digitalization, the Financial Services Authority (Otoritas Jasa
Keuangan/OJK) issued Regulation No. 12/POJK.03/2018 concerning the Provision of Digital Banking
Services by Commercial Banks (Nelly et al., 2022). The regulation defines digital banking as electronic
banking services that utilize customer data and technology to provide faster, easier, self-service
transactions while maintaining security standards (Otoritas Jasa Keuangan, 2018). This regulatory
framework encourages banks to optimize technology in responding to customer needs (Mukhtisar et
al., 2021).

Bank Syariah Indonesia (BSI) is one of the Islamic banks that continues to expand its digital and
financial services. In April 2026, BSI recorded a net profit of approximately IDR 2.8 trillion, increasing
17.79% from the same period of the previous year, while total assets reached approximately IDR 456
trillion, growing 12.17% year-on-year. Because these figures represent the 2026 reporting period, the
source should refer to BSI's official financial or corporate publication for that period rather than an
earlier publication (Aini et al., 2023). The development of BSI's total assets is presented in Table 1:

Table 1. Total assets of Bank Syariah Indonesia

1 2021 Rp 265,28
2 2022 Rp 305,72
3 2023 Rp 353,62
4 2024 Rp 409,00
5 2025 Rp 456,19

Source: PT Bank Syariah Indonesia

Table 1 indicates continuous asset growth from IDR 265.28 trillion in 2021 to IDR 456.19 trillion in
2025. This growth reflects BSI's expanding business capacity and strengthens the need to extend Islamic
banking services through accessible service channels, particularly for communities with limited access
to bank branches.

One of BSI's efforts is the development of BSI Link, a branchless banking service that enables
communities to conduct banking transactions through agents distributed across various areas (Khalfi et
al., 2024). BSI Link agents are important in expanding Sharia financial inclusion, especially in areas
where conventional branch access is limited. Grocery store owners have considerable potential to
become BSI Link agents because their businesses are closely connected to local communities and involve
frequent financial transactions (Batubara et al., 2025). Tanjung Morawa is one potential area because of

its active trading environment and growing number of grocery stores. The development of BSI Link
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agents in the area is shown in Figure 1:

BSI Link Agent
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Figure 1. BSI Link Agent, Tanjung Morawa
Source: Data processed by the researcher, 2026

The data show a substantial increase in BSI Link agents in Tanjung Morawa, from approximately
6 agents in 2024 to 27 in 2025 and 63 in 2026, resulting in 96 identified agents. This growth indicates the
potential of BSI Link to expand Islamic financial access at the community level. However, the
availability of the program does not automatically determine grocery store owners' interest in becoming
agents. Their decisions may also depend on their understanding of Islamic financial principles,
perceived ease of conducting transactions, and exposure to information and promotional activities.

One relevant factor is Sharia financial literacy, defined as an individual's knowledge,
understanding, skills, and confidence concerning financial concepts and products based on Sharia
principles (Nurhayati et al., 2026). Adequate Sharia financial literacy enables individuals to understand
the mechanisms and benefits of Islamic financial services and may strengthen their confidence in using
or providing such services (Triana & Yudiantoro, 2022). For prospective BSI Link agents, this literacy is
particularly important because they are not merely users of banking services but also providers of
transactions to members of their communities.

Another factor is transaction convenience, which reflects perceptions of the ease, speed,
accessibility, and practicality of conducting banking transactions. A system perceived as easy to operate
is more likely to be adopted in daily business activities (Defrangga Piyu Pramudita et al., 2025). This
relationship can be explained through the Technology Acceptance Model (TAM) developed by Davis,
which identifies perceived usefulness and perceived ease of use as key determinants of technology
acceptance. In the BSI Link context, transaction convenience is closely associated with perceived ease of
use because grocery store owners must understand and operate the agent system and its supporting
digital applications (Nihayah & Purnama, 2024). Greater ease of use can reduce perceived operational

difficulties and strengthen the intention to adopt the service.
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Interest in becoming a BSI Link agent can also be explained through the Theory of Planned
Behavior (TPB) proposed by Ajzen (Nihayah & Purnama, 2024). TPB states that behavioral intention is
influenced by attitudes, subjective norms, and perceived behavioral control. In this study, interest
represents the intention to join and operate BSI Link. Sharia financial literacy may contribute to a
positive attitude by increasing understanding of the benefits and principles of Islamic banking, while
transaction convenience may strengthen perceived behavioral control by increasing owners' confidence
in operating the service (Syarfi & Asandimitra, 2020).

A third factor is digital promotion. Social media, websites, and other digital platforms allow banks
to communicate information about service benefits, requirements, and procedures efficiently. Effective
digital promotion can increase awareness, broaden information access, and shape positive perceptions
of financial services (Sawaldi & Surur, 2024). Within TPB, relevant information can influence attitudes
and perceptions toward a behavior. Thus, digital promotion may strengthen interest by enabling
grocery store owners to evaluate the benefits and feasibility of becoming BSI Link agents.

The combination of these variables is particularly relevant because BSI Link is an Islamic branchless
banking service rather than merely a conventional agency model. Its operations are embedded in Sharia
principles, including the avoidance of riba, gharar, and maysir, as well as the application of Sharia-based
contracts and mechanisms. Therefore, grocery store owners' decisions may involve both economic and
religious considerations. Sharia financial literacy represents the religious and knowledge dimension,
transaction convenience represents the technological and operational dimension, and digital promotion
represents the information dimension. TAM and TPB consequently provide complementary
perspectives for explaining the formation of interest in becoming a BSI Link agent.

This distinction also differentiates the present study from research on conventional branchless
banking agents, such as Agen BRILink, which generally emphasizes transaction convenience, income
opportunities, accessibility, and business efficiency. In BSI Link, Sharia compliance constitutes an
additional consideration because agents operate within an Islamic banking framework. Therefore,
understanding the determinants of interest requires attention not only to technological and economic
factors but also to the owners' understanding of Sharia principles.

Despite the growing number of BSI Link agents, studies specifically examining grocery store
owners' interest in becoming Islamic branchless banking agents remain limited, particularly in Tanjung
Morawa. Previous studies have generally examined financial literacy and interest in Islamic banking
products, technology acceptance, digital financial services, or branchless banking from the perspective
of customers. Grocery store owners, however, occupy a different position because they operate banking
services as part of their business activities and serve members of the surrounding community.

The novelty of this study therefore lies in examining the interest of grocery store owners in
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becoming BSI Link agents by integrating Sharia financial literacy, transaction convenience, and digital
promotion within a single analytical framework. Sharia financial literacy captures the distinctive Islamic
dimension, transaction convenience reflects the technological and operational dimension explained
through TAM, while interest as behavioral intention is supported by TPB. This integration provides a
more specific explanation of agent adoption in Islamic branchless banking rather than merely
explaining customers' intention to use Islamic banking products.

Accordingly, this study contributes to the development of Islamic branchless banking and the
expansion of Sharia financial inclusion at the community level. The study aims to analyze the influence
of Sharia financial literacy, transaction convenience, and digital promotion on the interest of grocery

store owners in becoming BSI Link agents in Tanjung Morawa.

2. METHODS

This study employs a quantitative approach with a cross-sectional design (Ramdhan, 2021) to
examine the relationships between Sharia financial literacy, transaction convenience, digital promotion,
and grocery store owners’ continuance intention as BSI Link agents using numerical data and statistical
analysis (Rahmani, 2022). Data were collected during a single observation period.

The population comprised 96 grocery store owners operating as BSI Link agents in the Tanjung
Morawa area. Given the relatively small and fully accessible population, saturated sampling was
employed, whereby all 96 agents were included as respondents (Hatmawan & Riyanto, 2020). Thus, the
sample consisted of 96 respondents, representing the entire identified population of BSI Link agents in
the study area.

To maintain consistency between the population and dependent variable, the study measures
continuance intention rather than initial interest in becoming a BSI Link agent. Continuance intention
refers to respondents’ willingness and intention to maintain and continue their role as BSI Link agents
in their business activities. The study examines three exogenous constructs: Sharia Financial Literacy
(X1), Transaction Convenience (X2), and Digital Promotion (X3), and one endogenous construct:
Continuance Intention as a BSI Link Agent (Y). Sharia financial literacy reflects knowledge,
understanding, skills, and confidence regarding Sharia-compliant financial services. Transaction
convenience represents perceived ease, practicality, accessibility, speed, and security in conducting BSI
Link transactions. Digital promotion refers to respondents’ exposure to, understanding of, and response
to BSI Link promotional information through digital media. Continuance intention reflects the
willingness and intention to continue operating and maintaining the BSI Link agency.

Data were collected using a structured questionnaire with Likert-type response scales to measure

the indicators of each construct. Before hypothesis testing, the measurement model was assessed to

389



Indonesian Journal of Islamic Economics and Finance

establish the validity and reliability of the indicators.

Data analysis employed Structural Equation Modeling—Partial Least Squares (SEM-PLS) using
SmartPLS 4. The analysis comprised two stages: evaluation of the measurement model (outer model)
and structural model (inner model). The outer model was assessed through indicator loadings,
convergent validity, discriminant validity, and construct reliability. The inner model was evaluated
using path coefficients, coefficient of determination (R?), effect size (f2), and bootstrapping to assess the
significance of the hypothesized relationships. The explanatory contribution of the predictors was
interpreted through R? and f? rather than a conventional simultaneous F-test, consistent with the PLS-

SEM analytical framework (Ramdhan, 2021).

T Sharia Financial Literacy (X1) — H1
Ease of Transactions (X2) a| Continuance Intention as
H3 BSI Link Agents (Y)

Digital Promotion (X3)

Figure 2. Research Framework
Source: Data processed by the researcher, 2026
The hypothesis in this study is as follows:
H1: Sharia financial literacy has a positive and significant effect on grocery store owners’ continuance
intention as BSI Link agents.
H2: Transaction convenience has a positive and significant effect on grocery store owners’ continuance
intention as BSI Link agents.
H3: Digital promotion has a positive and significant effect on grocery store owners’ continuance

intention as BSI Link agents.

3. FINDINGS AND DISCUSSION
3.1 Descriptive Analysis
The study involved 96 grocery store owners operating as BSI Link agents in the Tanjung Morawa
area. Because the population was relatively small and entirely accessible, all 96 agents were included as
respondents. The characteristics of respondents provide important contextual information for

interpreting the empirical findings.

390



Shafa Sizli Kania, Maidalena, Ahmad Syakir / The Influence of Sharia Financial Literacy, Transaction Convenience, and Digital Promotion on the Interest of
Grocery Store Owners in Becoming BSI Link Agents in the Tanjung Morawa Area

Table 2. Respondent Criteria

No Respondent Criteria Amount Percentage
1 Gender
Male 76 79%
Female 20 21%
2 Age
21-29 years 22 23%
30-39 years 40 42%
40-49 years 34 35%
3  Education
High School/Equivalent 13 14%
Diploma (D1/D2/D3) 0 0
Bachelor's Degree (S1) 83 86%
Master's Degree (S2) 0
4 Income
<Rp. 1.000.000 0 0%
Rp. 1.000.000-2.500.000 90 94%
Rp. 2.500.000-4.000.000 6 6%
>Rp. 4.000.0000 0 0%
5 Financial Behavior
Sharia 96 100%
Conventional 0 0%
Both (Sharia and Conventional) 0 0%
6 Banks
Sharia 96 100%
Conventional 0 0%
Both (Sharia and Conventional) 0 0%
7 Agen Bank
Agen BRI Link 0 0%
Agen BSI Link 96 100%

Source: Data processed by the researcher, 2026
3.2 SEM-PLS Analysis
Data analysis was conducted using Structural Equation Modeling—Partial Least Squares (SEM-PLS)
with SmartPLS version 4. The analysis consisted of the evaluation of the reflective measurement model

and the structural model.
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Figure 3. SEM-PLS Diagram Results: Grocery Store Owners' Interest in Becoming BSI Link Agents
Source: Data processed by the researcher, 2026
Figure 3 illustrates the relationships between Sharia Financial Literacy (X1), Transaction
Convenience (X2), Digital Promotion (X3), and Continuance Intention as a BSI Link Agent (Y). Because
all indicators are specified as reflective, the outer model is evaluated through indicator reliability,
convergent validity, discriminant validity, and construct reliability.
Table 3. Outer Loading Test Results
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Source: Data processed by the researcher, 2026
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As shown in Table 3, all outer loading values exceed 0.70, ranging from 0.716 to 0.855. This indicates
that each indicator provides an adequate representation of its respective reflective construct. The
measurement indicators can therefore be retained for subsequent analysis.

Table 4. Convergent Validity Test Results (AVE)

Average Variance Extracted (AVE)

Sharia Financial Literacy (X1) 0.674
Ease of Transactions (X2) 0.603
Digital Promotion (X3) 0.611
Continuance Intention as BSI Link Agents (Y) 0.643

Source: Data processed by the researcher, 2026
The AVE values in Table 4 range from 0.603 to 0.674 and are all above 0.50. This indicates adequate

convergent validity, meaning that each construct explains a sufficient proportion of the variance of its

indicators.
Table 5. Discriminant Validity Test Results Using HTMT
X1 X2 X3 Y |
Sharia Financial Literacy (X1) 0.796
Ease of Transactions (X2)
Digital Promotion (X3) 0.679  0.688 0.808
Continuance Intention as BSI Link Agents (Y) 0.832 | 0.856

Source: Data processed by the researcher, 2026
The HTMT values are below 0.90, indicating satisfactory discriminant validity. Thus, Sharia
Financial Literacy, Transaction Convenience, Digital Promotion, and Continuance Intention represent
empirically distinguishable constructs.

Table 6. Reliability Test Results

Cronbach's Composite Composite Average

alpha reliability reliability variance

(rho_a) (rtho_c¢) extracted (AVE)
0.840 0.860 0.892 0.674
0.781 0.785 0.859 0.603
0.790 0.803 0.862 0.611
0.815 0.822 0.878 0.643

Source: Data processed by the researcher, 2026

Table 6 demonstrates that Cronbach's alpha and composite reliability values for all constructs
exceed 0.70. The measurement model therefore demonstrates satisfactory internal consistency and

reliability.
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3.3 SEM-PLS Structural Model

The Inner VIF test is included in the structural model because it assesses potential multicollinearity
among the exogenous constructs. It is not part of formative measurement because all constructs in this
study are specified as reflective.
3.3.1 Inner VIF

A reflective model is one in which indicators reflect the latent variable. This measurement model
is assessed based on validity and reliability.

Table 7. Multicollinearity Test Results Based on Inner VIF Values

Ease of Transactions (X2) -> Continuance Intention as BSI Link Agents (Y) 1,909
Sharia Financial Literacy (X1) -> Continuance Intention as BSI Link Agents (Y) 2,002
Digital Promotion (X3) -> Continuance Intention as BSI Link Agents (Y) 1,615

Source: Data processed by the researcher, 2026
All VIF values are below 5. Therefore, there is no indication of problematic multicollinearity among
the predictor constructs. This result indicates that Sharia Financial Literacy, Transaction Convenience,
and Digital Promotion provide sufficiently distinct information for explaining Continuance Intention.
3.3.2 Direct Effects
Table 8. Direct Effect Test Results via Path Coefficients

Source: Data processed by the researcher, 2026

Table 8 indicates positive standardized path coefficients for all three predictors. The coefficient of
0.335 for Sharia Financial Literacy means that a one-standard-deviation increase in Sharia Financial
Literacy is associated with a 0.335-standard-deviation increase in Continuance Intention, holding the
other predictors constant. Likewise, Transaction Convenience has a coefficient of 0.299, while Digital
Promotion has a coefficient of 0.308.

These coefficients must not be interpreted as percentage increases. The values represent
standardized relationships between latent constructs. Sharia Financial Literacy has the largest
standardized coefficient, although the differences between the three coefficients are relatively small.
This suggests that the continuation of the BSI Link agency role is not determined by a single factor but

by the combination of knowledge, operational convenience, and information exposure.
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3.3.3 Effect Size (f?)
Table 9. F Square Test Results (Effect Size)

X1 X2 X3 Y
Sharia Financial Literacy (X1) 0.158
Ease of Transactions (X2) 0.132
Digital Promotion (X3) 0.166

Continuance Intention as BSI Link Agents (Y)
Source: Data processed by the researcher, 2026

The f2 values indicate differences in the substantive contribution of the three predictors. Sharia
Financial Literacy has an f2 of 0.158, while Digital Promotion has an f? of 0.166. Both values are around
the medium-effect threshold. Transaction Convenience has an f2 of 0.132, indicating a smaller effect than
the 0.15 medium-effect threshold.

The result is important because statistical significance and effect magnitude represent different
aspects of the structural model. A significant path does not necessarily imply a large substantive effect.
In this study, Digital Promotion demonstrates the largest f2 value, followed closely by Sharia Financial
Literacy, whereas Transaction Convenience contributes somewhat less to the explanatory capability of
the model.

3.3.4 Coefficient of Determination (R-squared)

Table 10. Results of the Coefficient of Determination (R-squared) Test

Continuance Intention as BSI Link Agents (Y) 0.646 0.635
Source: Data processed by the researcher, 2026

Table 10 shows an R? value of 0.646 and an adjusted R? value of 0.635. Thus, after adjustment for
the number of predictors, Sharia Financial Literacy, Transaction Convenience, and Digital Promotion
collectively explain 63.5% of the variance in Continuance Intention as a BSI Link Agent. The remaining
36.5% is associated with factors outside the model.

The adjusted R? therefore indicates moderate explanatory power. However, this value should not
be interpreted as a conventional test of a statistically significant simultaneous effect. In PLS-SEM, R?
evaluates the explanatory capability of the structural model, while path coefficients and bootstrapping
are used to assess individual hypothesized relationships. The remaining 36.5% suggests that
continuance intention may also be associated with other factors not examined in this study, such as
perceived profitability, commission, customer demand, service quality, technical reliability,

institutional support, trust, and workload.
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3.3.5 Fit Model
Table 11. Model Fit Test Results

0.090 0.090
1,094 1,094
0.501 0.501
270,796 270,796
0.690 0.690

Source: Data processed by the researcher, 2026

Table 11 presents the model-fit statistics. The SRMR value of 0.090 is within the commonly used
tolerance of below 0.10, although it does not represent a very strong level of fit. Meanwhile, the NFI
value of 0.690 is below the commonly referenced threshold of 0.90. Therefore, the model should not be
described as having an unequivocally strong fit.

The findings need to be interpreted in accordance with the characteristics of PLS-SEM. Unlike
covariance-based SEM, PLS-SEM places greater emphasis on explaining variance and prediction rather
than achieving strict global model fit. Consequently, the relatively low NFI does not automatically
invalidate the structural model, particularly because the model demonstrates meaningful explanatory
capability through an adjusted R? of 0.635 and significant structural paths.

Nevertheless, the NFI result provides an important indication that the three predictors do not fully
represent the broader determinants of continuance intention. The 36.5% unexplained variance identified
through adjusted R? supports this interpretation. Future research may therefore incorporate additional
organizational, economic, technological, and behavioral variables.

3.3.6 Hypothesis Testing (Bootstrapping)
Table 12. Bootstrapping Test Results

Original Sample Standard T statistics P
sample mean deviation (10/ values
(O) (M) (STDEV) STDEVI)
Sharia Financial Literacy (X1) -> 0.335 0.345 0.121 2,755  0.006
Continuance Intention as BSI Link Agents
)

Ease of Transactions (X2) -> Continuance 0.299 0.289 0.102 2,940  0.003
Intention as BSI Link Agents (Y)

Digital Promotion (X3) -> Continuance 0.308 0.310 0.093 3,290  0.001
Intention as BSI Link Agents (Y)
Source: Data processed by the researcher, 2026

Table 12 shows that all three hypothesized relationships are statistically significant. Sharia
Financial Literacy has a t-statistic of 2.755 and a p-value of 0.006. Transaction Convenience has a t-
statistic of 2.940 and a p-value of 0.003, while Digital Promotion has a t-statistic of 3.290 and a p-value
of 0.001. All p-values are below 0.05 and all t-statistics exceed 1.96. Therefore, H1, H2, and H3 are
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supported.

3.4 Discussion
3.4.1 The Influence of Sharia Financial Literacy on Continuance Intention

The results demonstrate that Sharia Financial Literacy has a positive and significant effect on
grocery store owners' continuance intention as BSI Link agents. The standardized path coefficient of
0.335, t-statistic of 2.755, and p-value of 0.006 indicate that higher Sharia financial literacy is associated
with stronger intention to maintain the BSI Link agency role.

This finding reinforces the argument that financial literacy is not merely relevant when individuals
initially select financial products but also when they evaluate whether a financial service should be
maintained as part of their business activities. Sharia financial literacy provides knowledge and
confidence for making financial decisions and helps individuals understand financial products based
on Sharia principles, including the avoidance of riba, gharar, and maisir (Agustin et al., 2025). The
finding is consistent with (Pamikatsih et al., 2025), who found a positive relationship between Sharia
financial literacy and interest in Islamic banking products. It is also consistent with (Kurnia & Rahman,
2025) and (Hamadou et al., 2024), who emphasize the importance of strengthening Sharia financial
literacy for financial decision-making.

The Tanjung Morawa context makes this relationship particularly meaningful. BSI Link agents do
not only use financial services for their own transactions but also facilitate transactions for customers in
their surrounding communities. Consequently, agents need sufficient understanding to operate the
service and communicate its basic principles to customers. Higher financial literacy may reduce
uncertainty regarding the service and strengthen the agent's confidence in maintaining the relationship
with BSI.

The finding also complements the Theory of Planned Behavior. Knowledge can contribute to a
more favorable evaluation of the behavior, while confidence in understanding and operating the service
can strengthen perceived behavioral control (Nurbaiti et al., 2023). Thus, Sharia financial literacy may
support continuance not simply because respondents know Islamic financial concepts, but because that
knowledge makes the BSI Link role more understandable and manageable within their existing business
activities.

3.4.2 The Influence of Transaction Convenience on Continuance Intention

Transaction Convenience has a positive and significant effect on Continuance Intention, with a
standardized coefficient of 0.299, t-statistic of 2.940, and p-value of 0.003. The finding is consistent with
the Technology Acceptance Model, which identifies perceived ease of use as an important determinant

of technology acceptance (Rusdianto & Ibrahim, 2017).

397



Indonesian Journal of Islamic Economics and Finance

For grocery store owners, transaction convenience has a practical meaning because BSI Link
activities are conducted alongside the primary retail business. Owners must serve customers
purchasing daily necessities while simultaneously handling financial transactions. A system that is easy
to understand, fast, accessible, and secure can reduce the additional operational burden associated with
acting as an agent.

This is particularly important for daily cash-flow management. Grocery stores typically involve
frequent, relatively small-value transactions. When BSI Link transactions can be handled efficiently, the
owner can provide financial services without significantly interrupting retail activities. In this sense,
convenience is not merely a technological attribute but an operational consideration that determines
whether the agency service can be integrated into the normal rhythm of the business.

The finding is consistent with (Surya et al., 2024) and (Dewi et al., 2025), which demonstrate that
ease of digital transactions positively influences the use of Sharia financial services. The result also
supports the view that ease of use can strengthen confidence and loyalty toward digital Islamic financial
services.

However, the f2 value of 0.132 indicates that Transaction Convenience has a somewhat smaller
substantive contribution than Sharia Financial Literacy and Digital Promotion. This suggests that ease
of transactions alone is not sufficient to sustain an agency relationship. An agent may find the system
easy to operate but may still reconsider continuing if customer demand, economic benefits, promotional
support, or institutional assistance are insufficient.

3.4.3 The Influence of Digital Promotion on Continuance Intention

Digital Promotion has a positive and significant effect on Continuance Intention, with a
standardized coefficient of 0.308, t-statistic of 3.290, and p-value of 0.001. The result indicates that
greater exposure to relevant digital promotional information is associated with stronger willingness
among existing agents to maintain their BSI Link role.

Digital promotion provides more than information about a product. For existing agents, it can
function as a mechanism for maintaining awareness of service features, transaction procedures,
program updates, and potential benefits. This is important because financial technology services are
dynamic; information that is not continuously communicated may become less visible or less relevant
to agents.

The finding is consistent with (Daulay & Anggraini, 2019), who explain digital promotion as a
marketing activity utilizing digital technology and online platforms to increase awareness, engagement,
and conversion. It also aligns with (Dewi, 2022) and (Subandi et al., 2023) who found that digital
promotion can broaden the reach and effectiveness of Islamic banking communication. (Jihan Suwifania

& Anggraini, 2024) further demonstrate that digital transformation, including digital-media promotion,
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can influence the use of technology-based financial services.

In the Tanjung Morawa context, digital promotion may be particularly useful because grocery store
owners are closely connected to local customers. Information received by agents can subsequently be
communicated to customers through direct interaction or digital channels. Therefore, promotional
communication has the potential to strengthen the perceived usefulness of BSI Link at two levels: first,
for the agent as a business service, and second, for customers who require accessible financial
transactions.

The f2 value of 0.166 is the highest among the three predictors and falls around the medium-effect
range. This indicates that Digital Promotion makes a meaningful contribution to the explanatory
capability of the model. Nevertheless, its path coefficient of 0.308 remains close to those of Sharia
Financial Literacy and Transaction Convenience. Therefore, the findings do not suggest that promotion
operates independently; rather, digital information works alongside financial knowledge and

transaction convenience.

4. CONCLUSION

This study concludes that Sharia Financial Literacy, Transaction Convenience, and Digital
Promotion each have a positive and significant effect on grocery store owners” Continuance Intention
as BSI Link agents in the Tanjung Morawa area. Sharia Financial Literacy has the strongest standardized
path coefficient (3 = 0.335; p =0.006), followed by Digital Promotion (3 =0.308; p =0.001) and Transaction
Convenience (p = 0.299; p = 0.003). These findings indicate that the willingness of existing agents to
maintain their BSI Link role is supported by adequate understanding of Sharia financial principles,
convenient transaction processes, and continuous digital promotional information.

The structural model produces an adjusted R? of 0.635, indicating that the three variables
collectively explain 63.5% of the variation in Continuance Intention, while the remaining 36.5% is
attributable to factors outside the model. The effect-size results further show that Digital Promotion (f?
= 0.166) and Sharia Financial Literacy (f2 = 0.158) provide relatively meaningful contributions, while
Transaction Convenience (f2 = 0.132) has a smaller substantive effect.

Overall, the findings suggest that sustaining the BSI Link program requires more than simply
recruiting agents. Strengthening financial literacy, maintaining convenient transaction mechanisms,
and improving continuous digital communication are important strategies for encouraging grocery

store owners to remain active BSI Link agents.
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