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Abstract 

 

 

 

 

This research aims to describe and identify viewing skills through multimodal 

analysis. This is motivated by the fact that in Indonesia, viewing skills are 

considered a new language skill. So that information is needed on how the ability 

of these skills is theoretically and practically. The approach used in this research is 

descriptive qualitative. This research used a population of Indonesian students 

with a sample of 145 students from the five largest islands. Data were obtained 

using questionnaires and multimodal analysis assignments. Data collection by 

distributing questionnaires and assignments to students, while data analysis uses 

descriptive statistical analysis and qualitative analysis. The results of the research 

can be identified that students have understood the concept of visual literacy, and 

with multimodal analysis, students are able to understand the meaning contained 

in the image. In addition, this research can also ensure that the use of audiovisual 

and visual media can be used in every learning process. 

Keywords Viewing Skills, Profile Analysis, Multimodal. 
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INTRODUCTION 

Viewing skills are the ability to understand and make meaning of what is read, heard, or 

seen (Oakhill et al., 2014; Huri, 2021). This ability is critical for academic success (Sofologi  2020), as 

well as for everyday tasks and decision-making. It enables individuals to extract meaning from text, 

follow instructions, solve problems, and engage in critical thinking (Salinas & Garrido, 2022)(Arraya, 

2022). Viewing skills are essential not only in school but also in various aspects of adult life 

(Taormina et al., 2023). Without strong viewing skills, individuals will struggle to understand 

complex information (Osa-Omoregie & Musa, 2017), make informed decisions, and communicate 

their thoughts and ideas effectively (Kennard et al., 2017). In order to develop and improve viewing 

ability, it is important to use appropriate sources that provide relevant information and ideas.  

Identifying problems in scanning skills requires a thorough assessment of one's reading 

ability, including strengths and weaknesses (Spiro et al., 2017). This assessment may involve 

evaluating linguistic decoding abilities, visual, audio, gestural, and spatial meaning (Adami, 2016) 

(Khoo & Churchill, 2013)(Bateman & Wildfeuer, 2014), understanding of text structure, and the 

ability to use background knowledge effectively to aid comprehension (Shorter, 2020).  

When evaluating viewing ability, it is important to consider the underlying subcomponent 

skills and abilities involved in the process (Salinas & Garrido, 2022). This understanding can then 

inform targeted instructional strategies and interventions to support individuals in improving their 

comprehension skills (Cano García et al., 2024). Overall, individuals with visual processing 

difficulties, language barriers, or cognitive or learning disabilities may face challenges in viewing 

and understanding text or other visual materials (Drijvers & Holler, 2023). 

To address these issues, it is important to provide targeted interventions and instructional 

strategies that specifically target the identified areas of weakness. These interventions can include 

explicit instruction in decoding strategies (Forde-Leaves et al., 2023), vocabulary development 

activities (C. H. Li, 2019), guided practice (Fisher & Frey, 2014)(Ferguson & Idemudia, 2020) In 

fluency and comprehension exercises (Fischer et al., 2024), and teaching metacognitive skills such as 

self-monitoring and self-questioning (Eutsler, 2022).  

When it comes to evaluating and assessing students' viewing skills and abilities in higher 

education, educators often face various challenges. One common challenge is the subjective nature 

of some skill assessments (Fischer et al., 2024) . For example, evaluating creativity or critical thinking 

can be highly subjective and can vary depending on the assessor (Özsoy & Saribaş, 2021).  
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Another challenge lies in the diversity of students' abilities and backgrounds (Arraya, 2022). 

Students come from various educational backgrounds and have different learning styles, making it 

difficult to create standardized assessments that effectively measure their skills and abilities 

(Dalagan, 2019). In addition, the rapid advancement of technology also has an impact on how 

students' skills are evaluated (Guo & Hu, 2023). With the increasing emphasis on digital literacy and 

technology-related skills, educators must continuously adapt their assessment methods to ensure 

that they accurately measure today's most relevant skills (Si Qi Yoong Wenru Wang & Zhang, 2023).  

As colleges and universities navigate the complex landscape of evaluating student skills and 

abilities, it is important to explore innovative and adaptive approaches to ensure accurate 

measurement of academic competencies (Chen et al., 2022). Understanding the skill levels of 

students in universities can be challenging due to various barriers that hinder accurate assessment. 

One significant barrier is the lack of standardization in skills assessment methods across different 

departments and disciplines (Harrison et al., 2022)..  

The complexity of viewing skills assessment in the tertiary environment includes many 

factors that require a nuanced (Dong et al., 2023) and an adaptable approach to evaluation (Simper 

et al., 2022). One such complexity is the diverse nature of students' skills, which include both 

academic and non-academic competencies (Dong et al., 2023). Traditional assessments often focus 

solely on academic performance (Perifanou et al., 2021), neglecting important skills such as critical 

thinking, communication, and collaboration, which are critical for success in the professional world 

(Marshik et al., 2023). Assessing students' skills in this interdisciplinary context requires a flexible 

approach that recognizes the integration of diverse expertise and the ability to navigate complex 

real-world problems (Yan & Carless, 2022). 

Understanding the shortcomings of current skills evaluation methods in higher education is 

important to identify areas for potential improvement and ensure accurate assessment of student 

abilities. By integrating adaptive evaluation measures (Simper et al., 2022) and personalized 

assessment tools (Panadero et al., 2023), universities can tailor assessments to the needs and learning 

styles of individual students. This approach not only provides a more comprehensive understanding 

of students' abilities but also enables targeted interventions and personalized support. Higher 

education often grapples with the need to accurately and comprehensively assess and evaluate the 

diverse skills and abilities of its students (Zheng & Xu, 2023). It is imperative for colleges to create 

an assessment framework that considers the cultural and social diversity of their students 
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(Wakefield et al., 2023). By doing this, they can provide an environment where all students have an 

equal opportunity to demonstrate their strengths and abilities. 

Multimodal analysis, an interdisciplinary approach that examines how meaning is created 

through the combination of different modes of communication, has gained increasing importance in 

educational settings, especially with the growing diversity of students from different countries (F. V 

Lim et al., 2022). Multimodal integration in education recognizes that students engage with and 

express knowledge through multiple channels, including linguistic, visual, auditory, spatial, and 

gestural modes (Jewitt, 2008). Research on multimodality in education highlights the potential of 

multimodal pedagogies to enhance engagement, understanding, and critical thinking skills among 

students (F. V Lim et al., 2022). Furthermore, this research recognizes the importance of considering 

cultural and linguistic diversity in designing and implementing multimodal learning activities.  

Existing research on multimodal analysis in educational contexts emphasizes the importance 

of incorporating multimodal writing into instruction and how it can affect students' learning 

processes (Nash, 2018). This is especially important as students need to develop proficiency in 

media, critical, and information literacy (Qi, 2023). This is important, as multimodal forms can 

provide students with a variety of text genres where words, sounds, images, and other modes are 

brought together as learning resources (Ikasari et al., 2019)). 

One of the methods used in testing viewing skills that we use is multimodal analysis 

(Lotherington, 2017) (Thompson & Beene, 2020) (Yi Deng & Feng, 2023) . This analysis is believed to 

be able to interpret and understand visual elements so that students can obtain information 

contained in visual forms. 

 

METHOD  

In this study, a descriptive qualitative approach was used with a population of all students 

throughout Indonesia from various islands, but to make the research more efficient, the five largest 

islands in Indonesia were chosen. To obtain data in this study, we distributed questionnaires online 

via Google Forms to Indonesian students. As for the selection of these students, we limit the areas 

occupied by students, and these areas include the island of Sumatra, Java Island, Kalimantan Island, 

Sulawesi Island, and Papua Island. The selection of these islands is because the five islands are large 

islands in Indonesia that have a dense population, and many of the best universities are located on 

the islands. 
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The process of collecting data in this study by distributing questioners in the form of 

questions 1) understanding of theoretical viewing skills; the concept of viewing skills, types of 

viewing, viewing purposes, viewing media, and viewing forms, 2) viewing skills profiles; media 

ownership, viewing tools, viewing time, and viewing purposes. The questionnaire was distributed 

to students who live on the five islands mentioned above, and in answering the questionnaire, 

students used the theory of conceptual understanding. 

The questionnaire was collected for 2 weeks and managed to collect 145 respondents (60% 

of 1st semester students and 40% of 2nd semester students). The data was then processed using 

descriptive statistics. Furthermore, to confirm the viewer's ability, the researcher conducted an initial 

test by directly taking data from classes at two universities in Indonesia to analyze the images.  

Data analysis conducted in this study used two forms of analysis, namely descriptive 

statistical analysis and qualitative analysis. Descriptive analysis was conducted to obtain findings 

on the first research question and the second research question. This research is to obtain an 

overview of the profile of Indonesian students' ability to understand viewing skills that are 

considered new both theoretically and practically, and to obtain information about students' ability 

to interpret an image as one of the viewing skills. This was done to match the ability of viewing skills 

between theory and practice. 

 

FINDINGS AND DISCUSSION 

Findings  

Understanding of Viewing Skills Theory  

In order to obtain information on these viewing skills in this study, researchers have 

distributed questionnaires to 145 students to ask for responses regarding knowledge of viewing 

skills as the results below can be seen in Table 1. 

Table 1. Understanding of Viewing Skills 

 
Viewing 

Concept 

Type of 

Viewing 

Viewing 

Purposes 

Media 

Viewing 

Form of 

Viewing 

Appropriate 80 (55.2) 97 (66.9) 119 (82.1) 123 (84.8) 116 (80.0) 

Not Exactly 65 (44.8) 48 (33.1) 26 (17.9) 22 (15.2) 29 (20.0) 

Amount 145 (100) 145 (100) 145 (100) 145 (100) 145 (100) 

Standart 

Deviation 

0.499 0. 472 0.385 0.360 0.401 
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The table provides a breakdown of respondents' views across five different categories related 

to viewing. The categories include Viewing Concept, Type of Viewing, Viewing Purposes, Media 

Viewing, and "Form of Viewing, each evaluated by a group of 145 respondents. The responses are 

divided into two groups: "Appropriate" and "Not exactly," and the number of respondents in each 

category is expressed both as a count (n) and as a percentage of the total responses. 

 Across all categories, a majority of respondents consistently found the various aspects of 

viewing to be appropriate, with the highest agreement found in the "Media Viewing" category 

(84.8%) and the "Viewing Purposes" category (82.1%). There is a slight variation in how respondents 

viewed the "Viewing Concept," "Type of Viewing," and "Form of Viewing," as indicated by the 

standard deviations, but the responses are still relatively balanced. The standard deviations for each 

category suggest varying degrees of agreement, with "Viewing Purposes" and "Media Viewing" 

having the least variation, indicating stronger consensus on those aspects.  The results suggest that 

most respondents are satisfied with the concept, type, purposes, media, and form of viewing, though 

a smaller proportion expressed some dissatisfaction in each category. This type of data is useful for 

understanding general sentiments, as well as identifying areas with more divergent opinions that 

may require further investigation or adjustment. 

Profile of Viewing Skills  

Ownership of Viewing Devices  

For the first information regarding ownership of media viewing between television and gadgets, 

most respondents own the media, with the data results below. 

Table 2. Ownership of Viewing Media 

 Yes No Amount 
Standart 

Deviation 
Television 138 (95.2) 7 (4.8) 145 (100) 0.215 
Gedget 118 (78.6) 32 (21.4) 145 (100) 0.411 

 

The table presents data on the ownership of television and gadgets among 145 respondents. 

This suggests that while gadget ownership is common, it is not as universally owned as televisions, 

with a more diverse range of responses. Overall, the data reveal that television ownership is 

overwhelmingly high and relatively uniform among the respondents, whereas gadget ownership, 

though still common, shows greater variation, indicating that a significant portion of respondents 

do not own a gadget. 
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The findings show that media use for viewing activities is quite high among university 

students. The results of this study provide valuable insights into the media consumption habits of 

university students. In addition, it is evident that university students have easy access to media 

viewing equipment such as televisions and gadgets.  

Viewing Activity Time 

The time of viewing activities of student respondents to whom researchers asked questions 

with a choice of 3 hours, 6 hours, 9 hours, 12 hours, and more than 12 hours. The information 

obtained is as in Table 3 below. 

Table 3. Time of Viewing Activity 

 1-2* n (%) 3-6 *n (%) 6-9* n (%) 9-12* (%) 

Television Viewing 

Activities 

124 (85.5) 11 (7.6) 6 (4.1) 4 (2.8) 

Time of Social Media 

Viewing Activities 

0 38 (26.2) 42 (29) 26 (17.9) 

*Hours per day 

By looking at these two pieces of information, it can be assumed that currently, students' 

viewing activities are more about using social media than television or other forms. 

Viewing Activity Needs  

After the student respondents were initially asked about media and time in viewing 

activities, below is the information obtained in the form of what is viewed through television and 

social media. 

Table 4.  Needs of Viewing Activities 

 Entertainment 

n (%) 

Information 

n (%) 

Study 

n (%) 

Other (communication, etc.) 

n (%) 

Viewing 

Television 

83 (58.5) 62 (42.7) 1 (0.7) 0 

Viewing 

Social Media 

36 (24.8) 45 (31.0) 11 (7.6) 53 (36.5) 

 

 If you look at this information, it can be assumed that most respondents view activities for 

entertainment needs and direct or indirect communication through social media. Meanwhile, the 

learning needs of both media, namely television and social media, are almost not being met. 

Purpose of Viewing 

In the previous section, information on the needs of each viewing tool from television and 

social media was provided in general. Below is information on respondents in specific viewing 
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activities based on viewing activity tools, namely, television and social media. Attention table 5 

below. 

Table 5. Purpose of Viewing Activities 

 Film/cinetron 

n (%) 

News 

n (%) 

Entertainment 

n (%) 

Advertising 

n (%) 

Communication, etc 

n (%) 

Viewing 

Television 

83 (35.2) 48 (33.1) 43 (29.7) 3. (2.07) 0 

Viewing 

Social Media 

35 (24.1) 34 (23.4) 18 (12.4) 0 58 (40.0) 

  

If you look at the data from the two graphs above, it can be assumed that students carry out 

viewing activities with the aim of watching movies and obtaining news. However, for personal 

needs, respondents prefer social media. 

Student Multimodal Analysis  

In the third research question, we tried to conduct a direct test on students to analyze images 

using multimodal analysis. In this multimodal analysis, we limit students to study only four parts 

of the five parts, namely linguistic, visual, gestural, and spatial. Images that students analyze by 

taking online and randomly. The analysis and discussion are as below.  

Below are the forms of multimodal analysis performed by students. In this article, the author 

randomly writes down the forms of analysis, which are then corrected and compared. The analysis 

consists of linguistic, visual, audio, gestural, and spatial analysis. The analysis is as follows:  

Linguistic Analysis 

Linguistic elements are the analysis of the language contained in the advertisement, whether 

in the form of words, phrases, clauses, or sentences. The analysis is as follows for the dish soap 

advertisement (Figure 1): 

Figure 1.  Soap advertising pamphlets in Indonesia 
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Sunlight, the word itself, is the brand name of one of the dishwashing soap products, which 

means "sunlight". The meaning of the word "sunlight" is that the product claims to be able to clean 

dirt until it is clean and shiny, and hopes to shine brightly like the sun as a brand of dish soap. 

In extra nature, the meaning of the word "extra nature" is that the ingredients contained in 

this product are made from natural ingredients, such as lime, mineral salt, and white tea, which are 

safe and do not contain harmful substances. The sentence Bersihkan Piring, buah dan sayu Harga 

terjangkau (Clean Dishes, Fruits and Vegetables at Affordable Price), this sentence means that this 

product claims to clean the fat on dishes, fruits, and vegetables, and of course, the price is also 

affordable. This is because it contains a mixture of surfactants that are very foamy and do not irritate 

the skin. And what consumers need is a quality product at an affordable price. With the power of 

100% real lime, this sentence illustrates that the product contains lime equivalent to 100 limes, 

namely extra real lime, which is claimed to be able to effectively remove fat and bacteria, so that 

Sunlight not only makes tableware clean and shiny but also free from bacteria. 

The quote above is one of the linguistic analyses conducted by the student. In this analysis, 

it can be seen that the student was able to interpret the language used in the advertisement. The 

linguistic analysis above shows the power of language in advertising to convey product benefits and 

create brand associations. The phrase "Clean Plates, Fruits and Vegetables at Affordable Prices" is 

an example of a tagline used in advertising to convey the benefits of a product. According to (Yeo & 

Lee, 2017) Taglines can be effective in creating memorable associations with a brand and can 

influence consumers' perceptions of product quality and value.  

Overall, the linguistic analysis of the above dishwashing soap advertisements shows the 

importance of language in creating positive brand associations and conveying product benefits. The 

use of descriptive language, slogans, and brand names can all play an important role in shaping 

consumer perceptions and purchasing behavior. 

Visual Analysis 

These visual elements aim to understand the meaning contained in the image (color, texture, 

line, symbol, shape, perspective, framing, focus, and lighting).  
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Figure 2. Clothing fragrance advertisement 

Here are some excerpts that can visualize the product. Overall, the dominant colour used in 

the background of the ad is yellow. This yellow colour is inspired by the main ingredients of the lip 

and cream blush product, namely sunflower and jojoba oil. The yellow colour itself gives the 

impression of cheerful, happy, energetic, and optimistic, which can stimulate the mind and mental 

activity, thus improving one's analytical ability. In the footage, Tirta Namirah is seen wearing a pink 

outfit combined with a green hijab. This colour combination creates a harmonious unity. The pink 

colour on clothes and product packaging creates a feminine impression because this product is 

generally used by women, and this colour can also provide a warm and comfortable effect. The green 

colour on the hijab symbolizes sunflowers, which have the meaning of nature, harmony, freshness, 

safety, and fertility. 

Based on the analysis conducted by the students, it can be seen that the visual elements used 

in advertisements, such as colour, texture, and symbolism, are carefully selected to create a certain 

impression and convey a certain message to the audience. This is supported by several studies that 

have examined the use of visual elements in advertisements. 

Colour is a powerful technique in advertising that can influence consumers' emotions and 

attitudes towards products, according to a study by (Kim et al., 2016). In line with the students' 

analysis, they also pointed out that some colours, such as yellow, can evoke feelings of joy and 

optimism. Another study by (Labrecque et al., 2013) Found that the use of complementary colours, 

such as pink and green, can result in ads that are more visually appealing and memorable. This is in 

line with students' assessment that the use of pink and green colours in advertisements produces a 

beautiful overall effect. 

In addition, many studies have been conducted on the use of symbolism in advertising. 

According to a study (Schiffman & Kanuk, 2010), symbols can successfully convey the quality and 

benefits of the product as well as its character and brand image. This conclusion is supported by 



 Exploring Viewing Skills Among Higher Education Students (Daman Huri, et al.) 

       463 

students' interpretation that the green colour of the hijab represents sunflowers, which have 

associations with nature, harmony, freshness, safety, and fertility. 

Overall, the use of visual elements in advertising is an important aspect of marketing that 

can influence consumer attitudes and behavior towards a product. By carefully selecting and 

combining various visual elements, advertisers can create more effective and memorable ads that 

suit their target audience. 

Gestural Analysis 

In this section, the analysis material still uses Figure 2 above. In terms of appearance, the 

depiction of the fruit and plate shows that the fruit and plate are full of fat or pesticides on their 

bodies. The eyes of the fruit and plate seem to be directed at the soap product. In terms of the facial 

expressions depicted by the fruit and plate, they look happy with smiling expressions. The body 

positions of the plate and fruit are leaning towards the center, leaning on each other. We can take 

meaning from these gestural elements that the fruits and vegetables depicted look happy with the 

existence of this soap product. This product can remove dirt from fruits, vegetables, and plates. The 

position and orientation of their bodies also convey a sense of admiration and pride for this product. 

Based on the analysis above, it can be said that the use of gestural elements in advertising can greatly 

affect the audience's perception and understanding of the advertised product. This finding is 

supported by previous research in the field of advertising. According to them, gestural elements in 

advertisements can be used to create a positive emotional response from the audience, which can 

lead to a better attitude towards the advertised product. (Jiang & Wei, 2015).. Similarly, it was found 

that the use of gestural elements in advertisements can increase brand recall and purchase intention  

(Kwon et al., 2017). 

Furthermore, research by (H. J. Lee & Sung, 2018) showed that gestural elements can also 

enhance the credibility and authenticity of an advertisement, leading to a higher level of trust from 

the audience towards the advertised product. Overall, the use of gestural elements in advertising 

can contribute greatly to the effectiveness of advertising by influencing audience emotional 

response, brand recall, purchase intention, credibility, and authenticity. 
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Spatial Analysis 

One of the spatial analyses done by a student was analyzing a beverage advertisement. The 

analysis is as follows: 

Figure 3. Beverage advertisement 

The images of drinks and food are relatively large and placed in the center of the ad, making 

them the center of attention. The image of the bottle slightly tilted on the left side is an attraction 

compared to the image standing upright, and the bottle image looks elegant in that position. Next 

to the image of the drink, there are the words "Free Good Day Avocado Delight," which means 

adding information and attraction for viewers that if you order one of the Truffle Belly menus, you 

will get a free Good Day Coffee drink. The image of the Truffle Belly food juxtaposed with the drink 

bottle has three different types of food, as seen from the different food menu images. The three types 

of food are displayed to promote several food menus from the eleven menus provided by Truffle 

Belly. In addition, the position of the words "There are 11 menu choices" next to the three food 

images aims to inform viewers that there are still other food menus available. 

The analysis conducted by the student was quite comprehensive, as the student interpreted 

the spatial meaning of the image based on multimodal analysis theory. According to a study by (X. 

Li et al., 2019) The effectiveness of visual communication in advertising depends on various factors, 

including the size, colour, position, and composition of the image. The study showed that a larger 

image in the centre of the ad can attract more attention and have a greater impact on the audience's 

memory and attitude towards the brand.  

Regarding the use of textual elements in advertisements, a study by (Park & Lee, 2018) shows 

that the position and content of text can affect audience perceptions of the credibility and 

persuasiveness of ads. Research has found that text near images can increase viewers' recall and 

awareness of products and information.  
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  Overall, the Truffle Belly ad seems to use some of the best practices in visual communication 

and advertising. Using a large and eye-catching image in the centre of the ad, combined with a clear 

and compelling text message, can increase the impact of the ad and convince viewers to try the 

product. However, further research and analysis can provide a more detailed and comprehensive 

understanding of the ad's effectiveness and audience response. 

Discussion 

Our analysis shows that university students are aware of the different media platforms 

available for viewing content. The results of this study suggest that although a significant number 

of university students have a good understanding of the concept of viewing and its different types, 

there is still room for improvement in terms of knowledge and understanding among a portion of 

the university student population. As such, it is important to use assessment studies to identify 

knowledge gaps and misconceptions among university students. The insights gained from such 

studies can be used to adjust curricula and improve students' progress towards a more accurate and 

scientific conception of the topic. In addition, it shows that students have the capacity to analyze 

multimedia sources and gather relevant information from them.  

These findings have important implications for educators and policymakers. Educators can 

utilize students' access to media viewing equipment to incorporate multimedia elements into their 

teaching strategies, improving student engagement and learning outcomes (Bapat et al., 2021). Using 

multimedia elements in education has been shown to improve student engagement and learning 

outcomes (Çeken & Taşkın, 2022). This high ownership of viewing equipment indicates that students 

have easy access to media content, including educational materials (Vagg et al., 2020). This easy 

access to media content opens up opportunities for educators to incorporate multimedia elements 

into their teaching strategies (Maine & Čermáková, 2023). By utilizing multimedia elements in 

education, educators can increase student engagement and improve learning outcomes.  

Television has long been a popular form of entertainment and information for people of all 

ages (Ayanwale et al., 2023). However, with the advent of digital technology and the availability of 

various online platforms and streaming services, college students' viewing habits have changed. 

Based on the data analysis, it is evident that college students today spend less time watching 

television compared to previous years. This shift in television viewing habits among college students 

can be attributed to several factors. First, the increased availability and accessibility of digital devices 

and online platforms have provided more options for students to get entertainment and information. 
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Instead of relying solely on television, students can now easily stream movies and TV shows, watch 

videos on platforms like YouTube, or access educational resources online (Arsenyan & Mirowska, 

2021). This shift is also influenced by the changing preferences and interests of college students, 

many of whom are now more interested in interactive and user-generated content on social media 

platforms, video-sharing websites, and streaming services. These platforms offer a wide variety of 

content that caters to the specific interests and preferences of individual students. 

In addition, the rise of multitasking among college students is another factor contributing to 

the decline in television viewing. Studies have shown that college students often engage in other 

activities simultaneously while watching television, such as using their digital devices to surf the 

internet or engaging in social media interactions (Göttlich et al., 2017)(Rodríguez et al., 2021). When 

looking at the time spent viewing social media by student respondents. Based on the data collected, 

it appears that college students spend a considerable amount of time on social media platforms. This 

finding is consistent with previous studies that have shown high engagement of college students 

with social media platforms, and 26.2% of respondents reported spending 3-6 hours a day on social 

media, which suggests that most college students dedicate considerable time to these platforms as 

well.  

This high level of engagement with social media among university students raises concerns 

about its potential impact on their academic pursuits. Several sources have highlighted the potential 

negative consequences of excessive social media use on time management and academic 

performance. For example, a study conducted by (Guo & Hu, 2023) found that increased social 

media use was associated with college students perceiving their time management skills to be 

weaker. Another study mentioned that excessive social media use can adversely affect academic 

activities. The need for structure and balance in college students' use of social media is reinforced 

by findings that show a decline in time management skills as social media use increases. In addition, 

the impact of social media use on academic activities, it was found that factors such as timing of 

social media use, number of hours spent, and social media activities have an influential role in 

students' academic activities.  

The findings suggest that there is a need for educational institutions and educators to address 

the issue of excessive social media use among university students and provide guidance on how to 

maintain a healthy balance between social media use and academic responsibilities (Hennessy et al., 

2023). In addition, the findings raise concerns about the potential impact of excessive social media 
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use on students' time management and academic performance. Based on the above analysis, it can 

be concluded that there are mixed impacts of social media use on students' academic performance. 

While some suggest that social media use for educational purposes is positively associated with 

academic performance. Therefore, it is imperative for educators and institutions to provide guidance 

and support to students in managing their social media use effectively. According to a study on the 

impact of social media use on academic activities, it was found that factors such as the timing of 

social media use, the number of hours spent, and the nature of social media activities have a 

significant influence on students' academic activities. 

 

CONCLUSION 

In this paper, it has been found that students already have an understanding of viewing 

skills, even though it is still a new category in Indonesia. In addition, various media viewing has 

been owned, which is then how the media can be used as well as possible and used for positive 

things such as study or learning needs. It cannot be denied that the emergence of digital media such 

as social media requires corridors for its use. So, we hope that the government that oversees and is 

responsible for learning policies in schools or universities will create parameters and rules in terms 

of viewing skills. Then, viewing skills with various media can be used in the learning process. 

Furthermore, a special guideline is needed to understand comprehensive visual media for learners 

in educational institutions. 
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